(NI, (I (%- %)
HEESIENMELSW
b S #ltiE =

E HIELoRVvEEBEDE SOBECEMER™
ToO (¥ &) BSOS MESEUSHI LT
M e E A& O L8 S i LI 0% 408
W KEC<ED S #HIL® R AR D
SHEOREMD TESECEIES k=% YA
+5Eon” HEMELGFES” TARERLLT |
T S U oY e S a0 40

#h4d” BIE UL PWES QUEOUERER S
i ERdcs
IS BN & H &1
REELUM
R EHEERE
HEES ML L E
R d—gmZ
RLhLoR” Bwwve
<RFEOL IS H

44"

AZLDATEDLELE

<tICoo[I(m)

XEHEWHIER

—EERRS AL

ﬂ Em.ﬁmmﬁ\a.ﬁaa_ﬂﬁvckm%m
Il 08 D —e Wl S 40°

IS A 2l QIEEMENQ ) ) NI
BURESMIRLEN EERTTEHOCES

UBEHREON S
Poo
LAt A
TRETEEIL 3
N A B ©
ELX0RI<R® e
25 mha—h g
LR S R 4
Sl 2480 b
@ B
XEH | @uD A
M 2 4 QA
500 8 2 e
R R OB
A o 2 QB ) A 514
R SOEE m
0 XOEORS K
L R A D7 &
KRS LIRS o
ek m
A
o 4

<M II(m)
= —UIIER

RAENRROIER
—~RIEE AL ER

.Jﬂ

:

n — (- HE ) O S b S 4 TR
HHfSEREVRTIoD (IT)” EE
RIS LR OMEWEENSH I

Eifr RARN NVESEEKE—DFE
BeXE—NEUHELR DEFOHRORM £
EeTHSEROP L —— WU gHOL°

RAEN SR [ | SRS S W OUR”
BECHHOMELH UKo oDN ROV
SHESMALRS” BT o
EguhiBERSVOMESNE” BN
AN T ot J AN LI LB D 4

EEncy [rEelEwiEgy <ugsis
SENCE: 4= Vi
dri i ap e
LSoUneUE
EO R0 g
2| <&
HUiEE e
B S A4
S WEBRw

ABEHEET HWEMEA

Houki-Town Public Relations 2018 May I 8



