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1 have never been a huge fan of television. 1
have, however, always loved the radio. Every
day on my way to middle school, my father
would play National Public Radio in the car,
Even now, I.can hear the music of NPR's
“Morning Edition™ in my head. These days
though. I'm less interested n the news, and am
more interested in stories, 1 have been spending
a lot of ime listening to one show in particular,
“This American Life”. Every week. five million
people from all over the world tune in 1o hear
the show. It tells all kinds of stories about the
United States, from politics, history, everyday
life, odd happenmngs, and so on. I wonder, 15
there anything like that here in Japan?
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